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Cuende are passionate regarding
Cut-of-Home Media. Why?
Because we have researched and
studied it since 1991, We understand
that it works, that it offers brand
awaranass, how it impacts directly on
sales; and mally we now Krgw how
il dedvers andiznca. It will Be the st
mass meds o he digital honzon,

Cuende have successfully led the
dovelopment of AEPE's audience measurement currency in Spain.
How long did the process take and what have been the cutputs of the
deployment of the Cuende currency? The methodology was designed in
1988 with réssarch managers of media agencies and Qut-of-Home companies.
Thera was a test aréa in one city in 1999, After that, main work started in 2000
and alzo main devslopments such as inantary manager scfteare, The release
of the first results was in late 2000, Alter that there has bean yearly fiskhwork
updales and continuous improvemeants in the whole system. The biggest cutput
was the ‘Optimiser Software', it is a tool that is able to redesign or 1o creale new
panal netwarks/packages from scrateh with several criteria such 83 maximum
FECH, rimmen Cost and pansls clase o spediic points of intérast such as car
dealers or supersiores, Other highlights have been the integration of Transit
{Bus) and subwvay/traing i the system, The [ast mdestons introduced has given
the usar the option 10 calculate instantly the audience on any mew site.

Has there been an increase in focus by advertizsers on Out-of-Home
media as a consequence of the accountability factor? Thare has been a
vary positive impact in the Out-of-Homa industry. Now Out-of-Home i just e
oiher mass media, with similar data, Even advertisers themselves are buying
the audiencea data for direct plannirg. There has been an increment of Out-of-
Home in ihe media marked sharé, which ig still in bad shape and has been since
2001.

Out-of-Home Market Share Evolution in Spain
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Cuende’s focus is to be inclusive of advertising agencies, postar
specialists and operators in the developmental aspect of wour
methodology. Why have you pursued that path? To build a currency i1 is
raquired that buyers and sellers agree in the whale system. To trust the data,
ihay have to be invebeed, 1o understand it, they have to be abla to check and
validate it We want to engage the industry.
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